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Chicago, 
Grant Park
Aug. 3-5
$195 a ticket 
For more details, 
www.lollapalooza.com.

More than 100 bands,
including the Stooges, Pearl 
Jam, Ben Harper, Interpol, 
Snow Patrol, My Morning
Jacket, Lupe Fiasco,  LCD 
Soundsystem, TV on the 
Radio, Modest Mouse, Yo La 
Tengo, Amy Winehouse, 
Patti Smith, The Roots, 
and Daft Punk.

Teenagers, hipsters, college
students, thirtysomethings 
with their kids, and the
downtown setting and a 
slightly-older leaning band 
line-up ensuring a fair share
of well-to-do aficionados.

It’s a sprawling, surprisingly 
thoughtful representative 
assortment of what the iPod 
generation is listening to in 
2007, with a dose of history.

Columbus, 
Crew Stadium 
May 19 
Tickets are $49.50
For more information: 
www.rockontherange.com

ZZ Top, Velvet Revolver, 
Puddle of Mudd, 
Evanescence, Hinder, 
Breaking Benjamin, Papa 
Roach, and Buckcherry.

Break out the leopard-print  
Lycra. A tattoo convention. 
Tailgating in the parking lot,
tons of bandanas, and 
refugees from the ‘80s 
hair-metal scene. A modern 
hard rock OzzFest without 
the Ozz or the tradition. 
(WHOOO!)

You still listen to rock radio, 
you can’t get excited by the
other festivals, and you can 
tell the difference between 
these acts. But no, seriously, 
ZZ Top aside, here’s a 
deceptively ambitious 
attempt at defining what 
mainstream heavy metal 
sounds like in 2007. 

Manchester, Tenn., 
an hour south of 
Nashville; June 14-17
$214.50 for tickets, includes 
camping fee and four-day 
pass.  For more details: 
www.bonnaroo.com

About 100 bands, including 
the Decemberists, the Police, 
the White Stripes, the Roots,
Tool, Widespread Panic,
Richard Thompson, 
Ralph Stanley, Mavis Staples, 
Franz Ferdinand, 
Ornette Coleman, 
Gov’t Mule, the Flaming Lips, 
and DJ Shadow.

In keeping with Bonnaroo’s 
jam-band roots, expect a 
fair amount of hippies born in 
1986, and a fair sampling of
the real thing. Big-name 
additions in recent years (last 
year’s headliner was 
Radiohead) and a wise
appreciation for iconoclastic 
legends (note Ornette 
Coleman) have changed 
the mix to more general 
music obsessives and a 
hip-family-with-an-RV demo.

If you have the money and 
the time (and the air 
mattress), it’s a bona fide 
happening. For maximum 
results, don’t shower. Without 
a city to lure you away, the 
focus is on the music and the
art. With a shrewd mix of 
country and jazz and hard 
rock, the idea is to 
encourage discoveries. 
(Incidentally, with the music 
industry more decentralized 
and singles-based than it’s
been since the ‘60s, 
discovery is the reason so 
many acts hit these festivals.)

Chicago, Union Park; 
July 13-15
Tickets are a bargain, 
$35 for Saturday and Sunday,
$50 for all three days; 
For more details: 
www.pitchforkmusicfestival.com

At least 46 bands, including 
Cat Power, The New 
Pornographers, De La Soul, 
Grizzly Bear, Of Montreal, 
Sonic Youth, Clipse, 
Iron and Wine, Girl Talk, and 
Stephen Malkmus, and 
Yoko Ono.

Hipper than thou, young-ish, 
lots of young men with lots of
patience who love their 
record collections more than 
their  parents — and thrilling 
if you want a bead on acts 
that everyone else will be 
listening to in a couple of
years. (Last year’s festival, a 
mix of old indie favorites and 
new, included Tapes N’ 
Tapes, Spoon, Mission of 
Burma, and Mr. Lif.)

A weekend here is 
equivalent to a couple of 
months worth of club shows
— and in Toledo, a dozen 
tanks worth of gas for the 
drive to St. Andrews Hall in 
Detroit. Pitchfork, as with 
many of these festivals, is a 
far more engaging way of 
planning your CD buying 
than surfing iTunes.

Chicago, Toyota 
Park (on the south
side); July 28
Tickets are $90. 
For more details: 
www.ticketmaster.com

Eric Clapton, Jeff Beck, 
Robert Cray, Sheryl Crow,
Vince Gill, Buddy Guy, 
Los Lobos, John Mayer, 
Alison Krauss, Willie Nelson, 
and Steve Winwood. 

The gray pony-tail brigade; 
fortysomethings (and older) 
busing in from the suburbs 
with their kids and their 
sunscreen; a handful of 
Mayer fans and more
corporate sponsorship than 
a NASCAR championship
(not that other festivals are 
immune to it). If the last CD
you bought is Norah Jones, 
you must be here.

Guitar solos don’t bore you.
Records made before 1975 
make you nervous — and 
you still call them records.
That said, Clapton is never
looser than at a festival, and 
for $90, you could tune out 
every single indulgent 
faux-blues number and still 
get your money’s worth off
Alison Krauss, Los Lobos,
Buddy Guy, B.B. King, Albert 
Lee, and Willie Nelson.

Lollapalooza Bonnaroo Pitchfork 
Music Festival

Crossroads 
Guitar Festival
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Homegrown peas 
are sure to please

Remember when your mom used to 
force you to eat your peas? Well, now 
that you are a big kid, these legumes 
may have grown on you a bit. Grow some 
of your own in honor of all moms who 
served them to their children.

When to plant
Peas are frost tolerant and can be 

planted as early as late March or early 
April. But planting them after the of-
fi cial frost free date of May 21 is always 
a sure bet. There are three types of peas: 
garden peas that have thick shells; snap 
peas, and snow peas. Snap and snow 
peas usually have an edible pod. Most 
seeds are already treated with a bacte-
ria inoculate powder to help them use 
nitrogen from the air. If not, ask your 
garden center for it.

The blossom and pods are most sen-
sitive to temperature swings. Get the 
seeds in the ground any time, at least 
three weeks before the last frost. They 
like direct sun and you can poke them 
right in the soil once you have loosened 
it with a garden rake, hoe, or roto tiller.

Because peas are climbers and grab 
on to things with tendrils, give them 
something to hang on to. Plant them at 
the base of an arbor, at the entrance to 
the gazebo, or build a tepee out of bam-
boo stakes.

 Shorter varieties will hang on twig 
hoops stuck in the ground around them. 
Chain link fences may seem like a great 
spot to grow peas, but they are not. The 
metal fence gets too hot for the plant 
and will scorch the vines. The heat from 
the fence can also stress the plant and 
cause it to shrivel up too early in the 
season.

Pick three varieties for fresh peas all 
season, an early, mid and late variety. 
Early varieties take about eight weeks 
to sprout. Late varieties take up to 11 
weeks. Sow another crop of peas every 
three weeks so they won’t all ripen at 
once.

Decorative containers
If you still are looking for a gift idea 

for Mother’s Day, try giving her some 
peas. Plant them in a bucket — they are 
natural container plants. They will hang 
or climb and produce pretty blossoms 
and a side dish for dinner.

Start with a decorative container 
— fi ve gallons  or deeper will do. If you 
have climbing peas, stick a three-foot 
trellis in the back of the container. This 
will help the sprouts gain some height.  

Plant the peas toward the back of the 
container just under the trellis and plant 
a few annuals in the front of the pot. 
Look for something that is colorful and 
full right now, like begonias or pansies, 
and then plant something that will hang 
over the edge of the container, such as 
petunias. You could sow some lettuce 
and radish seeds in there instead. Your 
will be ready for picking about three 
weeks after you see the blossoms. Pick 
the pods when they are plump and 
bumpy.

Snow peas are best when they are 
fl at. Use a pair of kitchen shears to snip 
them off the branches. Picking peas will 
encourage the vine to keep on going. 

Contact Kelly Heidbreder at: 
kheidbreder@theblade.com.

THE BLADE

 By SALLY VALLONGO
BLADE STAFF WRITER

Quickly, what color comes 
to mind when you think of Jo-
hannes Brahms’ famous over-
the-top romantic song cycle, 
Liebeslieder Waltzes?

Nigel Burgoine thought he-
liotrope — perhaps the most 
intense version of lavender the 
eye can spy. Forget red. Helio-

trope is THE color of passion, 
especially the feelings conjured 
by Brahms in his fi rst collection 
of 18 songs all about L-O-V-E. 

“It was the color that came to 
mind as I listened to the songs,” 
Burgoine said.

So heliotrope trimmed with 
spring fl owers is what Bal-
let Theatre of Toledo dancers 
will wear when they perform 

Burgoine’s choreography to the 
Brahms masterpiece, sung by 
Masterworks Chorale.

Chorale artistic director and 
conductor Donna Tozer Wipfl i 
invited the company to collabo-
rate for its “Brahms, Britten & 
Ballet” program at 8 p.m. Sat-
urday in the Maumee Center for 

An evening of ‘Brahms, 
Britten & Ballet’

Masterworks Chorale and the Ballet Theatre of Toledo perform Saturday.
THE BLADE/ERIC SUMBERG
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See BRAHMS, Page 2

By KATHIE SMITH
BLADE FOOD EDITOR 

Preparing the elaborate des-
sert for the White House State 
Dinner Monday for Queen Eliza-
beth II made for a one-of-a-kind 
day for Executive Pastry Chef 
William Yosses.

“It was a wonderful day,” the 
chef said  in a phone interview 
yesterday  morning when it was 
back to work as usual to prepare 
for another day’s events.

The white-tie, fi ve-course 
dinner hosted by President 
George W. Bush and First Lady 

Laura Bush at the White House 
was among the highlights of the 
two-day offi cial visit of Queen 
Elizabeth II and Prince Philip to 
Washington .

Not only did the White House 
executive pastry chef, a Toledo 
native, orchestrate and prepare 
the seasonal dessert called Rose 
Blossoms, “the Queen requested 
a meeting with the staff at the 
end of the dinner and the Presi-
dent introduced us,” said Mr. 
Yosses. She spoke to the pastry 
chef directly,  shook his hand, 
and said “the dessert was won-
derful.” 

The dessert had a seasonal 
theme. “The primary theme 
was seasonality, springtime, and 
gardens, one of the Queen’s pas-
times. We used seasonal ingredi-
ents in making the desserts,” he 
said of the fresh raspberries that 
were part of the Rose Blossoms.

Toledo native prepares 
dessert for the Queen

Rose Blossoms were served at the White House State Dinner.

WHITE HOUSE PHOTO BY SHEALAH CRAIGHEAD

See DESSERT, Page 2

By CHRISTOPHER BORRELLI
BLADE STAFF WRITER 

A July night, and a beach ball to 
the back of the head. A warm breeze 
across a glade of treated grass, and a 
$7 cup of beer. Sunscreen, and an old 
beach towel, and a girl who dances to 
everything (even the new songs, from 
the reunion album), and a ’roided-

out security guard with a garden hose 
spritzing the fi rst 10  rows.

Ah, summer concert season.
Let’s do the math.
Concertgoer A says he’s skipping 

concerts this summer. He spent the 
winter and spring catching up with 
indoor shows. Plus, he burns easily 
and hates crowds. He paid $70 for a 

Vince Gill ticket, $80 for 
the Red Hot Chilli Pep-

pers, $60 for John Mayer, 
and the one summer show he 

will see, the Police reunion tour — he 
dropped $700 for three tickets.

Total cost: $910, four shows.
Concertgoer B prefers smaller 

shows. An indie-music stalwart, he 
sees a lot of concerts and can hit three 
for the price of one Eagles encore. 
He, too, spent winter in cramped 
venues, clubs mostly. His splurge 
was $45 to the Stooges reunion, but 

the others, though reasonable, added 
up: $30 for Lucinda Williams, $16 for 
LCD Soundsystem, $25 for Kings of 
Leon, $25 for Clipse, $12 for the Hold 
Steady, $25 for Cat Power, $19 for TV 
on the Radio, $33 for Modest Mouse, 
$20 for the Roots, $8 for Deerhunter, 
and, on an expensive lark, $80 for two 
tickets to Cheap Trick.

Total cost: $338, 12 shows.
Now you see why the all-day, all-

weekend concert extravaganza — the 

Big summer festivals offer 
lots of music for the money

See SOUND, Page 2
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