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Blade Stock Market Game
Stock Replacement Form 
Must be mailed by June 30, 2007

This is only for participants in the Blade Stock Market Game, 
which began Jan. 1, 2007. 

For entrants, complete the top 
part of this form and then list 
the new stock under Part A, with 
the company name and ticker 
symbol, and list the stock to be 
replaced under Part B, with the 
company name and ticker sym-
bol. Any of the four stocks in your 
portfolio may be replaced, but 
the stock to be replaced and the 
new one must trade on the same 
stock exchange, and the new one 
must trade for at least $5 a share 
as of June 30, 2007.

 The original rules of the con-
test apply. To review the rules, 
go to www.toledoblade.com/
business.

If there is confusion about 
what was requested on this form, 
the original entries of the contes-
tant will remain in place.

The completed form must be 
mailed, not e-mailed or faxed, 
to Stock Market Game Replace-
ment, Smith Barney, 7124 W. 
Central Ave., Toledo, OH 43617. It must be postmarked by June 
30, 2007.

Questions should be directed to 419-842-5300 or e-mailed to 
stockcontest@theblade.com.

Contestant name ...........................................................................................

Address required (if changed from original entry, also give prior address)

.........................................................................................................................

.........................................................................................................................

........................................................................................................................

Daytime phone ..............................................................................................

Daytime e-mail address:................................................................................

.........................................................................................................................

A. Stock to be added
Company name Exchange

..................................................................................................................

Ticker symbol.........................................................................................

B. Stock to be dropped
Name of company Exchange

..................................................................................................................

Ticker symbol.........................................................................................

I certify that I am at least 18 and have read and understand the rules. 

Signature of contestant .................................................................................

MAIL this completed form by June 30, 2007, to 
Stock Market Game Replacement, Smith Barney, 
7124 West Central Ave., Toledo, OH 43617. No e-
mails or faxes of this form are permitted.
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Firms of all sizes race to make
cost-efficient solar-power panels
WALL STREET JOURNAL

In a laboratory in Palo Alto, 
Calif., engineers testing new su-
per-powerful solar panels shock 
them with searing heat and deep 
cold, then blast them with wind, 
sand, and hail.

The year-long battery of tests 
aims to assess the reliability of 
new panels being developed by 
a start-up called SolFocus Inc.
The panels contain curved mir-
rors that magnify the sun’s rays 
up to 500 times, concentrating 
them onto a tiny solar cell that 
converts them into electricity far 
more effi ciently than conven-
tional panels. 

“We even shot them with BB 
guns,” said Nancy Hartsoch,  Sol-
Focus marketing director.

How the panels stand up has 
big implications, and not just 
for SolFocus.  Also on the line: 
whether, after decades of unful-

fi lled promises, solar power will 
become a cost-effective alterna-
tive to coal and natural gas.

 Producing a kilowatt hour 
of electricity from solar panels 
 costs 35 to 45 cents,  compared 
with about 3  to 5  cents from 
burning coal, according to the 
International Energy Agency. 

SolFocus’ approach, which 
 uses huge arrays of mirrors or 
solar dishes to track the sun and 
collect its heat to make electric-
ity,  costs 9 to 12 cents to generate 
one kilowatt hour.

 SolFocus is one of nearly a 
dozen start-ups competing 
alongside established solar gi-
ants like Japan’s Sharp Corp. to
develop a solar panel that is both 
cheap and effi cient. 

 Whoever can come up with 
the answer will be able to claim 
a large chunk of the solar-power 
pie, an $11 billion market that is 

growing by more than 25 percent 
a year.  

      But  most of the spending on 
solar installations is  in Europe, 
where many governments    re-
quire utilities to buy electricity 
made from renewable sources at 
above-market rates.

First Solar Inc., the largest 
maker of next-generation solar 
cells, launched its product on 
the German market in 2003 and 
has signed major contracts for 
solar installations in  Bavaria and 
Saxony.

Headquartered  in Phoenix 
and operating its only U.S. plant 
in Perrysburg,  First Solar makes 
 “thin-fi lm” panels that are 
relatively cheap because they 
use only 1 percent of the costly 
semiconductor material found 
in conventional solar panels. 

 First Solar ended up spending 
$100 million and six years to get 

it right, far more than the initial 
plan of $40 million over three 
years.

But it’s fi nally paying off. 
Revenue grew to $135 million in 
2006 from $13.5 million in 2004 
and its stock has soared from 
$20 a share when it went public 
a year ago to a close yesterday of 
  $78.28.   

Many other companies are 
also pursuing thin-fi lm solar 
cells, which minimize the use 
of silicon or eliminate it  to drive 
manufacturing costs even lower.

 Many in the solar industry are 
betting that the market will make 
room for products with different 
prices and effi ciencies.

“What works for a solar array 
on a rooftop in Tokyo wouldn’t 
be the best choice for the desert 
in Spain,” said Florian Holzap-
fel, chief technology offi cer of 
Germany’s Q-Cells AG.  

changing circumstances. 
Many of the original members 

retired, moved out of state, or 
wanted their money for other 
purposes. 

The remaining members face 
similar lifestyle changes.

But, as luck would have it, 
when they decided to sell, the 
market turned south — because 
of what the experts called “sell-
ing pressure” from investors 
unloading stocks, presumably 
because of fear.

A case in point: The Packrats 
wanted to sell some of their 
Marathon Oil at the peak of the 
market, at $127 a share, believ-
ing it could only go down.

Sure enough,   by the time the 
decision was made, the stock 
dropped to $123 a share — a 
difference of $400 for a block of 
100 shares. 

It was sold a bit later for $125 
a share, but Marathon quickly 
jumped to $132. 

So much for the Rats’ theory.
No doubt there are investors 

who react to the latest good or
bad news. 

If so, the rest of us who sell for 
our own reasons — the Rats, the 
Clintons, the CEOs —  have to 
go along for the ride.

Homer Brickey is The Blade’s 
senior business writer.

Contact him at:
homerbrickey@theblade.com

or 419-724-6129.
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TOLEDO RALLY FOR LEVIN PROPOSAL

THE BLADE/AMY E. VOIGT

Theresa Powell, an employe of General Motors Corp.’s Toledo Powertrain Plant holds up 
a sign as she joins a crowd of about 200 yesterday at a local rally to support a proposal in 
Congress on vehicle fuel economy. The proposal, by U.S. Sen. Carl Levin (D., Mich.) and 
others, would require that passenger cars on average get 36 miles per gallon by 2022 and 
sport-utility vehicles and pickups 30 mpg by 2025. Another measure calls for an increase 
for cars from 25 mpg now to 35 by 2020; Detroit automakers say that would be too costly. 

B.G. approves incentives
to keep Sky jobs in town

BOWLING GREEN — City 
council last night approved a 
two-part incentive package  to 
keep jobs in town after  the take-
over  of Bowling Green-based 
Sky Financial Group Inc. by
Huntington Bancshares Inc., of 
Columbus.

If Huntington follows through 
on its promise to move Sky In-
surance corporate offi ces from 
Maumee to Sky Financial’s head-
quarters building in downtown 
Bowling Green, the city will re-
duce Sky Insurance employees’ 
income tax by 25 percent for four 
years and will give Sky Insurance 
$100,000 over fi ve years to help 
with relocation costs.

Sky Insurance also plans to 
fi ll offi ce space in a building at 
137 Clough St., according to Jeri 
Grier-Ball, a Huntington spokes-

man.
Council’s vote last night was 

6-0; Councilman Larry Sorrells 
was absent.

Mayor John Quinn said the  in-
centives are contingent on Hun-
tington bringing at least 100 Sky 
Insurance jobs to Bowling Green
for fi ve years.

He said city offi cials have some 
idea of the amount by which  the 
income tax reduction would cut 
revenue,  but the exact fi gure  will 
not be known until Huntington 
determines  how many employ-
ees are relocated here.

Ms. Grier-Ball said Hunting-
ton made a commitment to re-
tain jobs in Bowling Green when 
it announced plans last year for 
the purchase of Sky.  

She said there would be “more 
than 100” Sky Insurance em-

ployees in Bowling Green when 
the operation is moved from 
Maumee in the fi rst quarter of 
2008, but that number is still 
uncertain.

The  jobs will compensate for 
others that are being lost.

Huntington plans to close 
Sky’s operations center on Re-
search Drive, just east of I-75.

About  70 bank branches that 
are too close to one another 
also are expected to be closed 
by September, when Sky and 
Huntington combine into  Ohio’s
third-largest bank.

Mayor Quinn said the package 
was a fi rst for the city.  

“It’s a different world,” he said. 
“The old ways don’t allow them-
selves to work anymore, so you 
do what you can.”

Both high-defi nition DVD formats are available at a Blockbuster near Columbus.

BLOOMBERG NEWS SERVICE

Blockbuster to expand Blu-ray
LOS ANGELES TIMES

Video rental giant Block-
buster Inc. said yesterday 
it will expand availability of 
Sony Corp.’s Blu-ray DVDs 
to a total of 1,700 stores from 
250, saying the high-defi nition 
discs have proven more popu-
lar than the rival HD-DVD for-
mat from Toshiba Corp.

Advocates of the Blu-ray for-
mat hailed the decision by the 
nation’s largest video rental 
chain as evidence of its gather-

ing momentum.
Others, however, cautioned 

that it’s too soon to declare a 
winner in the war to decide 
the winning format for next-
generation DVDs.

Matthew Smith, Block-
buster’s senior vice president 
of merchandising, said he 
reached the decision after a 
test of both formats in 250 
stores since November. 

He found that 70 percent of 
the high-defi nition DVD rent-

als had been for Blu-ray discs, 
especially since the introduc-
tion of Sony’s PlayStation 3, a 
video game console that also 
plays movies in the Blu-ray 
format. 

  Consumers have 1.5 mil-
lion Blu-ray players (including 
PS3 game systems), compared 
with 300,000 HD-DVD players, 
according to DEG: The Digital 
Entertainment Group. 

Blu-ray discs have outsold 
HD-DVD by almost 2 to 1.

REUTERS

NEW YORK  — Sentiment 
among U.S. home builders slid 
in June to the lowest  in more 
than 16 years as tighter lender 
practices and rising mortgage 
rates crimped sales, the Nation-
al Association of Home Builders 
said yesterday.  

The NAHB/Wells Fargo Hous-
ing Market index fell two points 
to 28 in June, the lowest since 

it hit 27 in February, 1991, the 
group said.

 Economists had predicted 
the index would be unchanged 
from May’s reading of 30, based 
on a Reuters survey. Readings 
below 50 mean more builders 
view market conditions as poor 
rather than favorable.

 The home builders group 
said it  expects home sales will 
erode “somewhat further” and 

improvement in housing starts 
is unlikely until early next year. 

“Builders continue to report 
serious impacts of tighter lend-
ing standards on current home 
sales as well as cancellations, 
and they continue to trim prices 
and offer a variety of non-price 
incentives to work down siz-
able inventory positions,” said 
the builders group’s president, 
 Brian Catalde.  

Builder sentiment at 16-year low

Google to fund tech development
for more efficient hybrid vehicles
BLOOMBERG NEWS SERVICE

MOUNTAIN VIEW, Calif.  — Google Inc., the 
world’s biggest Internet search engine, announced 
a plan to fund development of technology for hy-
brid and electric cars yesterday. 

It also switched on a solar-panel installation at 
its headquarters.

The company’s philanthropic arm, Google.org, 
will give $1 million in grants to encourage the 
adoption of hybrid cars, according to a statement. 

The company also announced a $10 million re-
quest for proposals to  help commercialize plug-in 
hybrids and fully electric cars.

Google, which has its company  motto  “don’t be
evil,” wants to reduce greenhouse gases and the 
United States’ dependence on oil, according to the 
statement. 

Rival Yahoo Inc. announced last month it 
would donate 10 hybrid taxicabs to New York City 
and started a contest to promote environmentally 
friendly actions such as installing energy-effi cient 
light bulbs and taking public transit.

The solar installation at Google’s  headquarters 
was  announced last year. It will generate 1.6 mega-
watts, enough electricity to power 1,000 average 
California homes, the company said.

Plug-in  hybrid vehicles, which have batteries 
that can be recharged when the car is not in use, 
get about 74 miles per gallon in tests, Google said 
in the statement. That compares to an  average of 
41 miles per gallon for regular hybrid cars, of which 
Toyota Motor Corp.’s Prius is the top seller.  

An experimental plug-in hybrid outside com-
pany headquarters.
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