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PORTLAND, Ore.  — It’s the 
main event in the battle over
how to close a bottle of wine: 
cork vs. screw cap.

To some, it’s a matter of style. 
To others, it’s an issue of quality. 
And now, it’s a question of what 
is best for the environment.

 “This is one of those things 
where something we have done 
for years that is traditional is 
actually the sustainable choice,” 
said Jim Bernau, owner and 
founder of Willamette Valley 
Vineyards in Turner, Ore. 

Cork is  made from the fi ber 
stripped from cork trees that 
can then regrow. The largest 
and most profi table use of  cork 
worldwide is for wine stoppers.

Several environmental groups 
say the growing popularity of 
alternatives like screw caps is 
 threatening Mediterranean 
cork forests, the main source of 
 cork. Cork oak covers about 6.7 
million acres in the region and 
provides income for more than 
100,000 people, according to the 
World Wildlife Fund.

Cork forests are predominant-
ly privately owned, which puts 
them at greater risk for neglect 
or sale for development if the 
popularity of cork lessens.

  The primary problem that 
drove vintners away from cork 
was tainting from  a chemical 
compound  that results from an 
interaction of mold, chlorine, 
and other organic compounds 
that produce a moldy or musty 
smell and fl avor that makes wine 
undrinkable.

Estimates vary, but some win-
eries say as much as 15 percent 
of their wine has been tainted. 
 Screw caps, by comparison, 
don’t cause  tainting and cost  a 
fraction of those made of cork. 
 However, they  usually are made 

from  aluminum with a plastic 
insert, making  them diffi cult to 
recycle.

The debate is particularly 
hot in Oregon, where environ-
mentalism  is a badge of honor 
among wine makers. Several 
wineries boast the use of solar 
panels, biodiesel-fueled tractors, 
and organic farming practices. 

  But environmental concerns 
are not enough to sway some 
wine makers.

Willie Lunn, senior winemak-
er with Argyle Winery in Dundee, 
Ore., said his business became 
solely screw caps in 2002 and 
will be staying put for the time 

being. “The reason we went to 
screw cap was purely a quality 
point of view,” Mr. Lunn said. 
“For us, wine making is about 
the wine.” 
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SEPT. 11-16 • STRANAHAN THEATER
419.474.1333

Tickets at the Stranahan Theater Box Office.

tickets at • •

For group rates, call 1.866.31.GROUP ext 113

*Deadline for entry is 9/7/07 at noon. No purchase of The Blade is necessary. Contest rules are available at toledoblade.com/zztop

The Blade,
MOVIN' OUT Contest,

P.O. Box 856, Toledo, OH
43697- 0 856

Send them, along with
your name, address,

daytime phone number
and email address & you will

be entered to win 2 tickets to
MOVIN' OUT*

FIND THE TWO
MOVIN' OUT LOGOS

SCATTERED IN TODAY’S BLADE.

- New York Times

“A SHIMMERING PORTRAIT OF AN
AMERICAN GENERATION!”

www.troika.com
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Banks, Savings & Loans

Money Market 
Savings 

   Min.
Deposit     APY

CDs
   Less than                  1 to                   More than
     1 year                    3 years                    3 years
  Min.                     Min.                     Min.
 Deposit    APY    Deposit    APY    Deposit    APY

Home equity
     Fixed         Lines of
 term loans     Credit
   $25,000-      $25,000-
    49,999      49,999

APR            APR

Bank of Maumee
419-868-1750  $50,000    4.80%  $1,000     5.00% 

6 mos.
 $1,000     5.00% 

12 mos.
 $1,000     4.76% 

48 mos.     6.99%    7.25% 

Charter One Bank
877-242-7837  $10,000    4.50%   $1,000 5.00%

7-8 mos.
  $1,000 4.85%

15-17 mos.
  $1,000 4.50%

37-60 mos. 7.19%    7.74%

Fifth Third Bank
419-259-7820  $10,000    4.00%   $5,000    5.00%

6 mos.
  $500       3.35%

   24-35 mos.
  $500       3.35%

37-59 mos.     7.25%    5.99%

First Federal Bank, Defi ance
800-472-6292  $50,000    4.40%  $5,000    5.25% 

          11 mos.
 $10,000   4.01% 
        36 mos.

 $10,000   4.10% 
        48 mos.    8.50%   8.00%

First Federal S&L of Delta
419-822-3131         N/A    $500      3.39% 

           6 mos.
  $500 4.03% 
         12 mos. N/A     7.50%     N/A

FirstMerit Bank
419-843-9680  $10,000    5.00%    $5,000   5.25%

6 mos.
   $5,000   5.00%

18 mos.
           N/A    6.74% 0%

Genoa Bank
800-592-2828   $50,000   2.50%  $1,000   4.50%

6 mos.
 $10,000  5.35%

13 mos.
 $1,000    4.75%

60 mos. N/A    8.25%

Huntington Bank
800-480-2265  $20,000    2.50%  $2,000 5.30%

11 mos.
  $2,000   5.20%

13 mos.
 $2,000     5.40%

48 mos.     7.24%    7.75%

KeyBank
800-539-2968  $50,000    5.25%  $2,500   5.25%

9 mos.
 $10,000   4.90%

18 mos.
 $10,000   4.65% 
        5 years     7.99%    7.99%

Metamora State Bank
419-885-1996  $25,000    3.75%  $5,000 4.40%

6 mos.
 $10,000   5.25%

30 mos.
 $5,000  4.10%

48 mos.   7.638%    7.50%

National Bank of Oak Harbor
419-691-6264  $25,000    3.04%    $500     4.25%

9 mos.
  $500     4.45%

36 mos.
   $500     4.80%

60 mos.    8.50%    7.00%

National City Bank
800-925-9259  $25,000    3.95%  $10,000   4.10%

6 mos.
 $10,000   4.60%

3 years
 $10,000   4.85%

5 years    8.23%    8.09%

State Bank & Trust, Sylvania
419-882-2145  $50,000     4.12%  $1,000   5.00% 

          7 mos.
  $1,000    4.95% 
       16 mos.

  $1,000    4.25%
        60 mos.    7.99%    6.99%

Union Bank, Pemberville
419-659-2141  $50,000     2.53%  $10,000  4.95%

       10 mos.
  $500       2.46%
       24 mos.

 $500        5.10%
        60 mos.   7.375%    8.25%

Credit unions

AP Federal C.U.
419-476-2531   $50,000    4.05%  $1,000     4.00%

6 mos.
 $1,000    5.25%

18 mos.
 $1,000 5.50%

60 mos.    7.25%    8.25%

Co-op Toledo C.U.
419-382-3600            N/A  $1,000    5.09%

          6 mos.
  $1,000    5.35% 
         12 mos.

           N/A N/A    8.25%

Sun F.C.U., Maumee
419-698-6965             N/A    $500      5.16%

6 mo.
  $500       5.26%

12 mos.
         N/A    6.75%    7.29%

Toledo Area Community C.U.
419-841-9838  $75,000     5.00%   $500        4.15%

         3 mos.  
 $500  5.15%
       30 mos.

 $500        5.35% 
48 mos.     8.00%     7.75% 

Toledo Teamsters F.C.U
419-254-3239  $5,000     2.00%  $1,000      4.50%

         6 mos.  
 $1,000     5.10%
       12 mos.

$1,000      5.25% 
18 mos. N/A N/A

Source: Financial institutions

NOTE: There may be terms and conditions to obtain the above rates, including having a savings or checking account with the institution. 
Also, for credit unions, conditions include being a resident of a particular county or an employee at specifi ed businesses.

APY is annual percentage yield, and it could change during the term of deposit. APR is annual percentage rate (including interest and 
fees). Methods of compounding vary. N/A means not available.

CONSUMER SAVINGS AND LOANS Rates as of Aug. 28, 2007MARKET AT A GLANCE

Record high close: 1,553.08
July 19, 20071,432.011,466.72-2.35

High

Record high close: 14,000.41
July 19, 200713,034.7813,318.60

Aug. 28, 2007

-2.10
Pct. change
from previous:

High

Aug. 28, 2007

Low

Pct. change
from previous:

Low
1,432.36

-34.43

-280.28
13,041.85

2,500.552,548.06-2.37
Record high close: 5,048.62

March 10, 2000
High Low

Aug. 28, 2007

Pct. change
from previous:

2,500.64

-60.61
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STOCKS OF LOCAL INTEREST

 41.93 30.54 AT&T Inc 38.79 -1.31
 51.24 35.64 Am Ele Pwr 44.85 -.22
 65.89 51.49 Am Express 57.35 -2.61
 52.67 31.05 Andersons Inc 45.14 -1.95
 75.25 58.62 BP PLC 64.82 -1.89
 55.08 46.52 Bank of America 49.66 -1.21
 58.49 41.85 Best Buy Co 43.12 -.60
 39.83 27.49 BobEvn 32.45 -.67
 19.55 14.13 CMS Engy 15.75 -.15
 30.65 25.07 Cedar Fair 25.72 -.20
 32.47 20.89 Cisco Syst 30.41 -.69
 57.00 44.66 Citigroup 46.14 -1.65
 56.85 43.72 CocaCola 53.26 -.75
 63.89 50.26 Comerica Inc 55.94 -1.72
 12.56 7.30 Compuware Cp 7.47 -.49
 28.50 8.42 Cooper Tire 24.08 -.86
 32.72 25.41 DPL Inc 26.04 -.28
 54.74 40.26 DTE Energy Co 46.60 -.95
 29.61 20.52 Dell Inc 26.89 -.70
 23.25 14.94 Delta Air Lines 17.35 -.35
 72.33 46.28 Develop Divers 49.35 -1.26
 36.79 28.92 Disney 33.20 -.64
 37.44 25.50 eBay Inc 32.91 -.63
 104.12 65.15 Eaton Corp 90.33 -3.52
 93.62 63.21 Exxon Mobil Corp 83.00 -2.12
 43.32 35.27 Fifth Third Bcp 35.36 -1.04
 ����� ����� �	
 ������ ���� ����� ����
 123.21 23.50 First Solar Inc 90.96 -4.87
 72.90 54.85 FirstEnergy Corp 59.58 -1.36
 24.78 17.30 FirstMerit Corp 18.68 -.72
 9.70 6.85 Ford Motor 7.51 -.29
 40.98 31.61 Gen Electric 38.05 -.95
 38.66 28.49 Gen Motors 29.18 -1.14
 36.90 12.16 Goodyear 26.91 -1.22
 558.58 375.00 Google Inc 506.40 -6.86
 48.55 35.08 Hlth Care REIT 38.10 -.63
 ����� ����� ���� ����
 ����� ����
 40.82 31.29 Honda Motors 32.01 -.45
 24.97 16.05 Huntgtn Bankshs 17.00 -.58
 26.52 18.75 Intel Corp 23.96 -.49
 118.82 79.31 IBM 112.00 -1.44
 129.20 66.75 Johnson Controls 106.63 -4.89
 55.98 47.71 Kellogg Co 53.90 -1.17

 39.90 31.38 Keycorp 32.92 -1.06
 31.94 21.12 Kroger Co 25.62 -.99
 15.60 7.65 La-Z-Boy Inc 9.36 -.32
 24.65 8.10 Libbey Inc 17.15 -1.11
 32.60 20.73 Limitd Brands 22.21 -.61
 ����� ����� ��� ��������� !�"� ����� ����
 68.86 46.07 Manor Care Inc 62.82 -.46
 67.24 34.42 Marathon Oil 50.62 -2.23
 53.22 35.14 McDonalds Corp 48.64 -.83
 55.14 39.90 Merck & Co 49.21 -.91
 31.84 25.39 Microsoft Corp 27.93 -.56
 38.94 25.83 Natl City 26.95 -1.14
 25.68 18.57 Nissan Motors 18.76 -.67
 80.35 64.33 Northrop Grumman 75.98 -2.58
 26.50 14.00 Northwest Airl 18.11 -.44
 36.93 22.74 Owens Corning 24.50 -.78
 41.92 13.95 Owens Illinois 37.07 -1.07
 ����� ����� #$�" %�� ����� &���
 66.75 59.83 Procter & Gamble 64.70 -.53
 ����� ����� '(")�� ��������� ����� ����
 195.18 127.90 Sears Holdings Corp 140.23 -3.31
 73.96 49.24 Sherwin Wms 67.41 -1.97
 64.32 45.00 Smucker, JM 53.61 -1.34
 34.74 15.61 Spartan Stores Inc 24.99 -1.14
 23.42 16.25 Sprint Nextel Corp 18.63 -.28
 42.30 18.88 TRW Auto Hldgs 28.99 -1.47
 70.75 47.08 Target Corp 61.13 -1.12
 25.73 8.85 Tecumseh A 16.77 -.71
 138.00 103.78 Toyota Mot 113.01 -2.18
 17.50 14.01 Utd Bcsh OH 14.50 ...
 ����� ����� *�"�$�� !��� ����� &����
 52.15 42.92 WalMart Strs 43.40 -.42
 ����� ����� +��,-	 %�
� ����� ����
 118.00 72.10 Whirlpool 93.46 -4.75
 33.61 22.44 Yahoo Inc 22.52 -.51
 35.05 23.67 Yum! Brands Inc 32.27 -.45

 52-week 
 High Low Name Close Chg

 52-week 
 High Low Name Close Chg

For more stock and mutual
fund listings go to... toledoblade.com/business

Bankruptcy
filings rise, 
credit-card
defaults soar
ASSOCIATED PRESS

NEW YORK  — With more 
Americans fi ling for bankruptcy 
again after last year’s hiatus, 
credit card default rates are 
spiking.

 According to data from 
Moody’s Investors Service, credit 
card companies wrote off 4.58 
percent of payments between 
January and May, up nearly 30 
percent from the same period 
in 2006.

“In 2007, we expected an 
increase  as bankruptcy fi lings 
returned to more normal levels,” 
said Jay Eisbruck, managing 
director in Moody’s Investors 
Service Asset-Backed Finance 
Group. 

He called this year’s resur-
gence in bankruptcy fi lings the 
primary reason credit card de-
fault rates have soared.

In mid-2005, when home 
prices were still on the rise, the 
default rate was  around 6 per-
cent.

Changes in U.S. law increased 
the expense and diffi culty for 
individuals to fi le and qualify for 
bankruptcy brought the default 
rate down to about 3 percent in 
late 2005 and early 2006.

 Now, bankruptcy fi lings are 
on the increase.  According to 
the Administrative Offi ce of the 
U.S. Courts,  fi lings nationwide 
jumped 66 percent in the fi rst 
quarter. 

That’s pushing  default rates 
higher  because obtaining 
 bankruptcy protection usually 
releases debtors of  credit-card 
obligations.

Part of the reason  for increases 
in bankruptcies  is the decline in 
 home prices, making it  harder
for many homeowners to access 
cash through refi nancing their 
mortgages.   

The debate over cork vs. metal screw caps is especially intense 
among wine makers in the state of Oregon.

ASSOCIATED PRESS

Traditional wine-bottle stopper
becomes environmental favorite

Those saying jobs are “hard to 
get” increased to 19.7 percent in 
August from 18.7 percent. Those 
saying jobs are plentiful fell to 
27.5 percent from 30.0 percent 
in July and those saying jobs are 
not so plentiful rose to 52.8 per-
cent from 51.3 percent.

  Investors were watching the 
 minutes from the Fed’s last 
meeting for insight into whether 
it may cut rates.

Wall Street had hoped that Fed 
policy makers might have sent a 
stronger signal they were more 
willing to cut interest rates to 
help calm turbulent market con-
ditions. But minutes from the 
Federal Open Market Commit-

tee’s Aug. 7 meeting showed that 
although policy makers noted 
the turmoil in the markets, they 
didn’t discuss a cut in the bench-
mark federal funds rate that Wall 
Street has wanted.

The meeting predated a 
number of actions taken by the 
central bank to try to alleviate 
market volatility, including the 
Aug. 17 lowering of the discount 
rate, the interest the Fed charges 
banks to borrow money from 
the Fed. 

Analysts said investors might 
be awaiting a speech by Fed 
Chairman Ben Bernanke on 
Friday in Jackson Hole, Wyo. In-
vestors are looking not only for 
further details about a possible 
rate cut but also for any impres-
sion Mr. Bernanke has about his 
recent campaign of injecting 
liquidity into the markets.  

In all, the chain counts nearly 
48 million card holders. 

For wholesalers, every bulk 
package of  toilet paper pur-
chased at a warehouse store 
represents lost sales.

But fi rms like United Whole-
sale Grocery, 3138 Hill Ave., are 
fi ghting back.

Wholesale clubs often sell 
products in bulk packages un-
suitable for the shelves of small 
convenience stores, Mr. Kinnee 
said. In contrast, he sometimes 

divides cases of canned goods 
in half to meet customers’ 
needs.

“Do they beat me on price 
on some candy items? Sure,” he 
said. “But lots of my customers 
say they don’t like shopping at 
Sam’s Clubs because of how 
long it takes them to get in and 
out. I can have them out in four 
or fi ve minutes.”

He expects Costco to hurt 
sales, but he is unsure of how 
greatly. Unlike Costco, United 
Wholesale doesn’t sell to indi-
viduals and families. Customers 
must hold vendor’s licenses.

Competition isn’t limited to 
wholesale clubs and places like 

Gordon Foods. Rivals include a 
similar cash-and-carry whole-
saler, A.H. Jamra Co., 201 South 
St. Clair St., and a growing num-
ber of wholesalers that offer 
delivery services. 

United Wholesale, which has 
been in Toledo for 38 years, was 
formerly part of Spartan Foods.

Meanwhile, Mr. Hubbard, of 
Acu-Turf, will add Costco to his 
shopping list but won’t other-
wise change his buying habits. 
He plans to continue to main-
tain a membership in Sam’s 
Club and to shop online.  

Contact Gary Pakulski at:
gpakulski@theblade.com

or 419-724-6082.

Supply 
Continued from Page 6

Rising cost of debt pares
returns for buyout funds
BLOOMBERG NEWS SERVICE

NEW YORK  — Hellman & 
Friedman LLC’s Capital Part-
ners IV Fund has generated a 
36 percent return for investors 
since 2000. Kohlberg Kravis 
Roberts & Co.’s Millennium 
Fund has  a 41 percent take 
since 2002.

Investors in private equity 
funds who’ve had  returns like 
these during the buyout boom 
should brace themselves for a 
fall, analysts say.

Buyout fi rms relied on cheap 
debt in the past two years to 
fi nance the biggest deals of all 
time, often paying premiums 
of more than 30 percent for 
companies. 

Now, as the subprime mort-
gage meltdown rattles credit 
markets,  buyers  no longer have 
access to low-cost loans.  

“When it comes time to resell 
these investments, we’ll likely 

be in a very different rate en-
vironment,” said billionaire fi -
nancier Wilbur  Ross, whose  WL 
Ross & Co. focuses on distressed 
assets such as auto-parts mak-
ers. Prices will be lower, and so 
will buyout fi rms’ returns, he 
said.  

  In the fi rst half of this year, 
mega deals for TXU Corp., First 
Data Corp., and Equity Offi ce
Properties Trust — all topping 
$20 billion — were part of a re-
cord $616 billion in announced 
purchases. That’s just shy of 
2006’s  record total of $701.5 
billion, statistics compiled by 
Bloomberg show.

Cheap credit fueled the 
frenzy. The extra interest that 
investors demanded to own 
high-yield, high-risk debt rather 
than U.S. Treasury bonds fell to 
2.41 percentage points in June, 
the lowest on record. 

The rates enabled buyout 

fi rms, which use credit to fi -
nance about two-thirds of a 
company’s purchase price, to 
ratchet up their bids.

 Premiums for U.S. compa-
nies, or the percentage offered 
above the target’s stock price, 
soared to 39 percent in June 
compared with 23 percent a 
year earlier, Bloomberg statis-
tics show. 

 But by July, the appetite for 
deals, especially record-break-
ing ones, had evaporated.   

 Buyout fi rms and sellers 
are also renegotiating deals. 
 On Sunday, Home Depot Inc.
 agreed to sell its construction 
supply unit to Bain Capital 
LLC, Clayton Dubilier & Rice, 
and Carlyle Group for $8.5 bil-
lion. 

That’s 18 percent less than 
the price negotiated in June, 
Home Depot said in a state-
ment yesterday.

Markets 
Continued from Page 6
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