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US 223  Blissfield, MI
20 min. north of Toledo

Call for reservations 
888-GO-RAIL-1

Join us for our famous

MURDER MYSTERY DINNER TRAIN 
Enjoy 5 star service and a leisurely 5 course meal while our 
actors perform a hilarious tableside murder mystery show  

Every Saturday year ‘round – departs at 7 p.m.

www.OldRoadDinnerTrain.com

Fri., July 11 --The Great Grape Express - Summer Wine Train
Join us for The Great Grape Express Fri., July 11, 
where we’ll sample a selection of wines along with 
a 5-course meal of culinary treats carefully paired

with  our  featured  vintage  from  the 
Pentamere Winery, an award-winning SE 
Michigan urban winery.

MESOTHELIOMA?MESOTHELIOMA?
Contrada & Associates

(419) 841-4400
CALL A LOCAL 

ASBESTOS 

ATTORNEY

TRANSMISSION PROBLEMS??
419-536-2223

REN-HILL
419-471-1810
WESTFIELD

419-891-9090
MAUMEE

419-476-6688
MIRACLE MILE

419-698-1560
NORTHWOOD

419-726-1327
POINT PLACE

419-352-3800
BOWLING GREEN

419-841-5777
SYLVANIA

419-332-1880
FREMONT

         4th of July 
         Celebration

18 Holes with cart $35.00 before Noon
Early Twilight $25.00 After Noon
Super Twilight $20.00 After 4PM

Good Fri-Sun, July 4-6

Call Now for Your Tee-Time 
734-384-1177

Not valid with any other offers, leagues or pre booked 
events. For Tee times call 734-384-1177 or visit 
www.linksatlakeerie.com 14727 Laplaisance Rd. 
Monroe, MI. Exit 11 just off I-75. Only a 15 minute drive 
from Toledo.

““Read toWill apartment values
double again in 25 years?
At 3% inflation rates, consumer prices will double within 25 years.

At 3% rates of appreciation, a $1,000,000 real estate asset will
double in value within 25 years. The capital gain on that asset will
be $1,000,000 - an average capital gain of $40,000 per year.

Go to www.noneman.com to view investments for sale or call
Noneman Real Estate Company at 800-443-1298 Code 120.

Apartment Specialists | Investors | Brokers | Managers

YOUR FIRST 

4 WEEKS 

ARE

FREEFREE
(Some Restrictions Apply)

BEFOREBEFORE

AFTERAFTER
• Serving Metro Detroit for over 22 years. • 34 Locations to serve you
• Blood pressure monitoring • Individual counseling 
• No frozen or Prepackaged Foods • Administered by Board Certifi ed Michigan Doctors

MON., WED., FRI.,
9 AM - 7 PM

TUES. & THURS. 
8 AM - 6 PM

SATURDAY

9 AM - 1 PM

Debbie lost 40 lbs.!

THE 
SHAPE

OF THINGS 
TO COME

PROGRAMS

FOR MEN

WOMEN

AND

TEENAGERS

Be sure to visit our website at www.mwlc.com

5350 AIRPORT HWY.
419-381-6517

5333 MONROE ST.
419-841-8300

FINAL WEEKFINAL WEEK
Sale EndsSale Ends
June 28June 28

SEE OUR AD

UNDER WEIGHT

CONTROL IN THE

AT&T YELLOW

PAGES

REDUCED TO
$15 $25 $35 $45

REG. RETAIL $39-$199!!!

ACCESSORIZE
5333 MONROE AT NANTUCKET

OPEN 10-5   WED/FRI TIL 7:30

ACCESSORIZE
WEEKLY BARGAIN

DESIGNER LOOK-A-LIKE
HANDBAGS
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And the similarities between 
Dayton and Toledo don’t end 
there.

The two cities are similar sta-
tistically.

Dayton was the only big city 
in Ohio that exceeded Toledo’s 
downtown offi ce vacancy rate of 
22 percent at the end of 2007, ac-
cording to CB Richard Ellis.

At one point in 2007, fi ve
downtown Dayton offi ce build-
ings were in foreclosure.

Comparing population, Day-
ton is the state’s fourth-largest 
metro area, with just under 
836,000 people, ahead of sixth-
place Toledo, which has about 

651,000 people.
But more metro residents 

(292,584) live inside Toledo’s city 
limits, giving the Lucas County 
community a population almost 
twice as large as the Montgom-
ery County city.

And downtown employment 
is slipping in both cities.

Slide in employment
In Dayton, employment in the 

area around the downtown im-
provement district, established 
by merchants under Ohio law,  
declined by 6,575, or 26 percent, 
to 18,411 between the start of 
the decade and 2005, according 
to a U.S. Census Bureau report. 
Those employees worked at 913 
businesses, 92 fewer than in 
2000.

In Toledo,  the Census Bureau 
counted 17,737 private-sector 
employees in 2005 in ZIP codes 
included in the downtown spe-
cial improvement district for 
a loss of 2,227 workers, or 11 
percent since 2000. There were 
925 businesses, or 58 fewer than 
when the decade opened.

The reports don’t include 
government employees. About 
65,000 of metro Dayton’s 400,000 
workers are employed in govern-
ment, but it is unclear how many 
are downtown.

The nonprofi t Downtown 
Dayton Partnership counts 

23,600 total workers, including 
government employees.

Although boosters don’t agree 
with the Census Bureau’s esti-
mate of the size of the losses, 
they don’t dispute that jobs have 
disappeared.

“That trend is continuing even 
today,” said John Gower, Dayton 
director of planning and com-
munity development. “We are 
in the midst of a repositioning 
of our downtown that’s taking a 
generation.”

A place to live
The solution to declining 

work rolls, city offi cials said, is to 
persuade more people to move 
downtown.

For pre-World War II offi ce 
buildings emptied by fewer jobs, 
one solution is to offer develop-
ers incentives to convert them to 
condos and apartments. 

The last time the  Census Bu-
reau checked, in 2000, the down-
town had 2,040 residents. Boost-
ers say the population is up, but 
they don’t know by how much. 
Developers have added 420 mar-
ket-rate apartments and con-
dos since the beginning of the 
decade, increasing downtown’s 
housing stock by nearly one-
third to 1,810 today, said Sandy 
Gudorf, president of Downtown 
Dayton Partnership Inc. 

New residents include Ed 
Rhodes, a retired school prin-

cipal. 
The 66-year-old and his wife 

settled a year and a half ago in 
a 15th-fl oor condo connected to 
downtown’s Schuster Perform-
ing Arts Center.

Performance Place, with 32 
upscale units, was designed to 
appeal to arts lovers. 

“We go to all events at the 
center,” Mr. Rhodes said. “Dur-
ing intermission, we can come 
up, do what we need to do, and 
go back.”

Two-bedroom condos there 
sold for $275,000 to $435,000.

Although visitors complain 
about a lack of night life and 
limited restaurant choices in the 
city core, Mr. Rhodes doesn’t re-
gret his move from the suburbs.

“It’s amazing to watch the sky 
and the moon from this high 
up,” he said. “We’re working on 
getting a grocery store. … But my 
bank, a CVS Pharmacy, and the 
post offi ce are across the street. 
My church is two blocks away, 
and the ballpark is nearby.”

A targeted approach
City planners said they have 

tried to avoid the sort of scat-
tered revitalization efforts that 
are hindering downtown rede-
velopment in many cities. The 
key to success, Mr. Gower said, 
is to concentrate on downtown’s 
Main Street to ensure that it has 
a nucleus around which other 
redevelopment can spread.

Recent successes have includ-
ed a decision by Dayton’s Care-
Source Management Group, a 
fast-growing fi rm specializing in 
managed medical care, to build 
a $55 million headquarters at 
Main and Monument Avenue.

The glass-and-aluminum 
structure, to be completed by 
the end of the year, will even-
tually house 1,200 CareSource 
employees, a company spokes-
man said.

The project was a rare home 
run for the downtown offi ce 
market.

Defections include paper 
producer NewPage Corp. and 
engineering fi rm Woolpert Inc., 
which left for the suburbs over
the last two years.

The NewPage departure cre-
ated a  hole in the 28-story Mead-
Westvaco Building, Dayton’s sec-
ond-tallest offi ce building be-
hind 30-story Kettering Tower.

Cleaner and safer
Nearby, Dayton’s Litehouse 

Development Group is build-
ing the fi rst of 40 planned 
townhouses across from Fifth 
Third Field. The units, which 
are environmentally friendly 
modular structures, are priced at 
$175,000 to $280,000. Develop-
ers hadn’t scored any sales in the 
development’s fi rst three weeks 
but are optimistic the project 
will succeed,  said Margie Rivera, 
a Litehouse spokesman.

Tom Harris, who owns and 
operates the Southern Belle 
nightclub across from the site, 
welcomes the project. But he 
is skeptical. He said develop-
ers have been talking about the 
project for three years.

His bar is full on nights when 
the Dayton Dragons play but 
slow at other times. 

“Nobody’s got any money,” 

he said. “With the economy, it’s 
killed business.”

Still, he praises downtown 
redevelopment efforts, saying 
they have made the area cleaner 
and safer.

Twenty-fi ve-year-old J.T. Neal, 
of suburban Englewood, agreed. 
He and a friend were in town to 
watch the hometown baseball 
team defeat the Cedar Rapids 
Kernels 10-3 before nearly 8,000 
fans at Fifth Third Field.

“For the last fi ve years, down-
town has improved a lot,” he 
said.

Those improvements have 
been eased by the proximity of 
23,000 students at Sinclair Com-
munity College as well as by the 
upscale Oregon Historic District, 
development offi cials said.

The historic district is a 
four-block stretch of shops and 
restaurants surrounded by a res-
idential area with restored 19th-
century homes and streets lined 
with German and Japanese-
brand cars. Boosters are pursu-
ing a plan to create a major arts 
district in the neighborhood.

‘Something lacking’
Along South Ludlow Street 

near West 5th  Street, the scene 
is far different. Loudspeakers 
pumped David Gray’s “Babylon” 
from a downtown restaurant to 
sidewalks devoid of people.

Janet Converse, who has 
worked in downtown Dayton for 
24 years, apologized for the ab-
sence of activity during the noon 
hour on a bright spring day.

“This end of downtown used 
to be busier,”  the 59-year-old 
state employee said.

Not far away, Marcia Coffi eld, 
a 53-year-old offi ce worker, sat 
on a bench in a park along the 
Great Miami River enjoying the 
noon sun.

She attends ball games and 
cultural events downtown but 
said: “It still seems to be that 
there is something lacking 
downtown. … It’s improving a 
little, but I’ve seen a lot of res-
taurants come and go from the 
same location.”

Don Chernick, 70, has owned 
businesses downtown since 
1952.  He operates Gallery Jew-
elers in the arcade of an offi ce
tower. 

“I’ve seen downtown good 
and I’ve seen downtown bad,” he 
said. “But I won’t give up on it.”

Contact Gary Pakulski at:
gpakulski@theblade.com

or 419-724-6082.  
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DAYTON

Great Miami  River

Downtown district

Toledo

Dayton

THE BLADE

1 CareSource H.Q. 2 Fifth Third Field 3 Schuster Center

4 Kettering Tower 5 Old Courthouse 6 Convention Center

By December, 2007, office vacancies 
downtown skyrocketed to 28 percent, giving 
Dayton the largest concentration of empty 
offices among Ohio’s six largest cities.

DOWNTOWN DAYTON

Dayton 
Continued from Page 1

Ed Rhodes, a retired school principal, enjoys the view from his 15th-fl oor condo near Dayton’s performing arts center.
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