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M U D H E N S . C O M 4 1 9 - 7 2 5 - H E N S  ( 4 3 6 7 )

C A T C H  T H E  M U D  H E N S

T I C K E T S  S T I L L  A V A I L A B L E

TOMORROW at 6:30 p.m.
FRIDAY & SATURDAY at 7 p.m.

Includes Post-game Fireworks!

THERE’S 
NO PLACE LIKE 
HOME GAMES

Thursday, May 5 – Thursday, May 12

CONSUMER SAVINGS AND LOANS Rates as of  May 3, 2011

Banks,
savings & loans

Money 
market
savings

Min.
Deposit APY

  CDs

 Less than 1 to More than
 1 year 3 years 3 years
Min.  Min.  Min
Deposit APY Deposit APY Deposit APY

Home equity

 Fixed- Lines of
 term loans credit
 $25,000- $25,000-
 $49,999 $49,999
 APR APR

Charter One Bank
877-242-7837 $10,000 0.50% $1,000 0.20%

11 mos.
$1,000 1.50%

30-35 mos.
$1,000 2.00%

60 mos. 6.49% 4.49%

Fifth Third Bank N/A N/A N/A N/A N/A N/A

First Federal Bank, 
Defiance
877-367-8178

$10,000 0.05% $500 0.20%
7 mos.

$5,000 1.00%
25 mos. 

$10,000 1.99%
48 mos. 6.38% 6.75%

First Federal S&L
of Delta
419-822-3131

N/A $500 0.30%
6 mos.

$500 0.45%
12 mos. N/A N/A 6.75%

FirstMerit Bank
419-843-9680 $100 0.65% $1,000 0.15%

6 mos.
$1,000 0.50%

36 mos.
$1,000 0.80%

48 mos. 6.79% 4.24%

Genoa Bank
800-592-2828 $10,000 0.50% $1,000 0.15%

6 mos.
$1,000 0.70%

24 mos.
$1,000 2.17%

60 mos. N/A 3.25%

KeyBank
800-589-2968 $10,000 0.30% $25,000 0.30%

11 mos.
$25,000 0.90%

36 mos.
$25,000 1.05%

48 mos. 4.99% 3.99%

Metamora 
State Bank
419-885-1996

$25,000 0.25% $5,000 0.25%
182 days

$5,000 1.25%
36 mos.

$5,000 1.50%
48 mos. 7.01% 7.00%

National Bank
of Ohio
419-691-6264

$25,000 0.45% $500 0.40%
9 mos.

$500 1.16%
15 mos.

$500 2.53%
60 mos. 6.75% 4.00%

Union Bank,
Pemberville
419-659-2141

$50,000 0.03% $500 0.10%
6-11 mos.

$10,000 0.60%
15 mos.

$5,000 1.55%
60 mos. 6.50% 5.00%

Credit  unions

AP Federal C.U., 
Toledo
419-476-2531

$10,000 0.45% $500 0.25%
6 mos.

$500 1.26%
36 mos.

$500 2.02%
60 mos. 5.00% 3.99%

Champion C.U.,
Toledo
419-407-4140

$25,000  0.40% $1,000 0.20%
6 mos.

$1,000 1.00%
3 yrs.

$1,000 1.25%
48 mos. 5.50% 3.25%

Co-op Toledo C.U.,
419-865-3600 N/A $1,000 0.35%

6 mos.
$5,000 1.00%

24  mos. N/A N/A 5.00%

Directions Credit 
Union, Sylvania 
Twp., 419-841-9838

$50,000 0.25% $500 0.20%
6 mos.

$500 1.45%
30 mos.

$500 2.34%
48 mos. 5.25% 4.25%

Jeep Country Fed. 
C.U., Holland
419-865-2200

$10,000 0.70% $1,000 0.50%
6 mos.

$1,000 1.50%
24 mos.

$1,000 2.25%
48 mos. 5.00% 4.00%

Maumee Valley 
C.U., Toledo
800-890-7931

$1,000 0.40% $500 0.40%
6 mos.

$500 0.90% 
24 mos.

$500 2.25%
48 mos. 4.50% 2.99%

Sun Federal C.U.,
Maumee
419-893-2170

N/A $500 0.35%
6 mos.

$500 0.40%
12 mos.

$1,000 2.78%
54 mos. 4.99% 5.00%

Toledo Teamsters 
C.U., 419-243-7373 $5,000 0.25% $1,500 0.10%

6 mos.
$1,500 0.50%

24 mos.
$1,500 1.09%

48 mos. 5.50% NA

Source: Financial institutions
NOTE: There may be terms and conditions to obtain the above rates, including having a savings or checking ac-
count with the institution. Also, for credit unions, conditions include being a resident of a particular county or an 
employee at specified businesses.
APY is annual percentage yield, and it could change during the term of deposit. APR is annual percentage rate 
(including interest and fees). Methods of compounding vary. N/A means not available.

were mothers in 2008. An esti-
mated 5 million women were 
stay-at-home moms in 2010, 
down from 5.1 million in 2009 
and 5.3 million in 2008. In 
2010, 23 percent of married-
couple family groups with 
children under  15 had a stay-
at-home mother, up from 21 
percent in 2000.  

There were an estimated 9.9 
million single mothers living 
with children younger than 
18 in 2010, up from 3.4 million 
in 1970.

Economists argue that work 
inside and outside the home 
can be weighed against each 
other monetarily, without 
crossing into the emotion-
al minefield of the intangible 
values of each.

“It’s what we call the ‘mar-
ginal individual,’ ” argued 
economist Peter Rupert of 
the University of California at 
Santa Barbara. “What you can 
think of is that, at the margin, 
people are going to value the 
home production equal to the 
market production, and make 
their decisions about what to 
do according to those values. 
There are going to be some 
women that value the home 

sector so high that they would 
never leave to go into the mar-
ket sector, and others” who do 
just the opposite.

Mr. Rupert said that — not 
counting external circum-
stances such as involuntary 
unemployment — women 
and men make value deci-
sions about their home lives 
based on the value that they 

place on work in the home and 
the time doing that work.

“There was a huge shift in 
women starting in the market 
sector in the 1950s and 1960s, 
and it’s kind of flat now,” Mr. 
Rupert said. “Some people 
believe that with the inven-
tion of microwave ovens and 
day care options, it’s easier for 
women to leave the home sec-
tor now.” He said pay disparity 
between men and women has 
also been evaporating over 
time, though women still, on 
average, earn slightly more 
than 80 percent of the average 
man’s pay.

Contact Larry P. Vellequette at

Duties
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‘It’s what we call 
the ‘marginal 
individual.’’Peter Rupert, University of 

California, Santa Barbara

recovery for the  industry and 
the economy. Just two years 
ago, Americans bought just 
10.4 million vehicles.

 While buyers are  looking 
to downsize, Geoff Pohan-
ka, who runs 13  dealerships 
in suburban Washington, 
cited  small cars’ improved 
design and amenities, such 
as satellite radio and  heated 
leather seats  .

“They’re not just an 
econobox,” he said.

 Even drivers  who choose 
bigger vehicles are down-
sizing. Ford said half the 
people who bought an F-150 
pickup opted for a more ef-
ficient V-6 engine instead of 
a V-8. 

And more than half of 
Chevrolet buyers, the high-
est level GM has ever seen, 
are  choosing smaller, four-
cylinder engines. 

 Sales were strong even 
though automakers eased 
up on deals. Total U.S. in-
centive spending  fell $250 
to $2,118 per vehicle from 
March, according to Ed-
munds.com. That was the 
lowest  since October, 2005. 

Sales
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GOODYEAR PLANS LARGER INFLATION

ASSOCIATED PRESS

Three Goodyear Tire & Rubber Co. blimps are moored at the Goodyear blimp 
base in Suffield, Ohio, near Akron. Goodyear will team up with German manu-
facturer ZLT Zeppelin Luftschifftechnik to replace its three U.S. airships with big-
ger, faster ones. The Akron  company said yesterday it would build three blimps 
beginning in 2013, each of them costing about $21 million. The replacements will 
be longer (246 feet compared with 192), will fly faster (73 mph versus 54 mph), 
and will have more gondola seats (13 versus seven, including the pilot’s). 

and satellite TV services and 
one-minute blocks of air time 
to advertisers.

The company  is in contact 
or negotiations with nearly 
every independent or munic-
ipal cable system in the Great 
Lakes region. It also has spo-
ken with Direct TV and Dish 
Network and has plans to be-

come available on the Internet 
through Web streaming.

Whether viewers will watch 
eScapes is the biggest ques-
tion, but Mr. Oklejas thinks 
its format is one that is both 
new and has appeal for many. 
Broadcast in both digital and 
High Definition, eScapes pro-
vides 15-minute blocks of vid-
eo images set to music.

“Our subject categories are 
things like great cities of the 
world, great natural scenes 
like parks and mountains, 

ship watching, lighthouses, 
things like that,” Mr. Oklejas 
said.  

The network is producing 
100 to 150 separate 15-min-
ute segments a month to keep 
viewers from seeing the same 
images. Each 15 minute seg-
ment has three songs — 2 in-
strumentals and one vocal 
song — followed by one min-
ute of advertising.  

Contact Jon Chavez at:

jchavez@theblade.com

or 419-724-6128.

eScapes
Continued from Page 6
 

 Study: Boards fail to increase diversity
  BLOOMBERG NEWS

Women and minorities re-
main underrepresented in 
U.S. corporate boardrooms, 
crimping firms ’ potential to 
lead in the global economy, 
a report by the Alliance for 
Board Diversity showed.

White men held 73 percent 
of board seats at Fortune 100 
firms  last year, up from 71 
percent in 2004, according to 
the alliance, which backs  the 
inclusion of women and mi-
norities on corporate boards. 
White women accounted for 

15 percent in 2010, compared 
with 14 percent in 2004, and 
minorities made up 13 per-
cent, down from 15 percent.

Not much has changed 
since the alliance’s first such 
census six years ago,  said Ilene 
Lang, chairman and chief ex-
ecutive officer of research 
firm Catalyst.   “White men 
continue to dominate corpo-
rate boards and have, in fact, 
increased their presence since 
2004. More diverse boards, on 
average, are linked with better 
financial performance.”

 Among Fortune 100 com-
panies, white men gained 32 
 seats from 2004 to 2010 and 
white women got 9. Minorities 
lost a net 25 seats and African-
American men specifically 
lost 42. Overall, 16 seats were 
added to Fortune 100 boards 
in the period,  the report said.

The report is based on fig-
ures  from all of the firms  in 
the 2010 Fortune 100 and from 
491 companies in the Fortune 
500 that had complete race, 
ethnicity and gender informa-
tion, the report said. 
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