
Cyan  Magenta  Yellow  Black

SUNDAY, AUGUST 21
Including Acceleration Club Passes for:
• Parking • Food & Beverages • Entertainment

• Commemorative Gift

TO ENTER GO TO:
toledobladerewards.com/contest

• Click on the MIS contest link
• Complete form with name, address,

daytime phone number and email address

DEADLINE TO ENTER: Noon, Friday, August 12
Winner must pick up tickets at The Blade by 3 pm, Thursday, 
August 18. No purchase of The Blade is necessary. Complete 
contest rules are available: toledobladerewards.com/contest

CONSUMER SAVINGS AND LOANS Rates as of  July 5, 2011

Banks,
savings & loans

Money 
market
savings

Min.
Deposit APY

  CDs

 Less than 1 to More than
 1 year 3 years 3 years
Min.  Min.  Min
Deposit APY Deposit APY Deposit APY

Home equity

 Fixed- Lines of
 term loans credit
 $25,000- $25,000-
 $49,999 $49,999
 APR APR

Charter One Bank
877-242-7837 $10,000 1.00% $1,000 0.20%

11 mos.
$1,000 1.00%

18 mos.
$1,000 2.00%

60 mos. 6.49% 4.49%

Fifth Third Bank
419-259-2370 $50,000 0.05% $5,000 0.40%

11 mos.
$5,000 0.75%

24 mos.
$5,000 1.25%

60 mos. 4.27% 2.99%

First Federal Bank, 
Defiance
877-367-8178

$10,000 0.05%
$500 0.20%

7 mos.
$5,000 1.00%

25 mos.
$10,000 1.99%

48 mos.
6.00% 6.75%

First Federal S&L
of Delta
419-822-3131

N/A
$500  0.30%

6 mos.
$500 0.45%

12 mos.
N/A N/A 6.75%

FirstMerit Bank
419-843-9680 $100 0.65% $1,000 0.15%

6 mos.
$1,000 0.50%

36 mos.
$1,000 0.80%

48 mos. 6.79% 4.24%

Genoa Bank
800-592-2828 $10,000 0.40% $1,000 0.15%

6 mos.
$1,000 0.40%

24 mos.
$1,000 2.02%

60 mos. N/A 3.25%

KeyBank
800-589-2968 $10,000 0.30% $25,000 0.50%

11 mos.
$25,000 0.90%

36 mos.
$25,000 1.05%

48 mos. 4.99% 3.99%

Metamora 
State Bank $25,000 0.25% $5,000 0.25%

182 days
$5,000 1.20%

36 mos.
$5,000 1.75%

48 mos. 7.01% 7.00%

National Bank
of Ohio
419-691-6264

$25,000 0.30% $500 0.25%
9 mos.

$500 1.21%
36 mos.

$500 2.02%
60 mos. 6.75% 4.00%

Union Bank,
Pemberville
419-659-2141

$50,000 0.03% $500 0.10%
6-11 mos.

$10,000 0.60%
15 mos.

$5,000 1.55%
60 mos. 6.00% 5.00%

Credit  unions

AP Federal C.U., 
Toledo
419-476-2531

$10,000 0.55% $500 0.25%
6 mos.

$500 1.26%
36 mos.

$500 2.02%
60 mos. 5.00% 3.99%

Champion C.U.,
Toledo
419-407-4140

$25,000  0.30% $1,000 0.20%
6 mos.

$1,000 1.00%
3 yrs.

$1,000 1.25%
48 mos. 5.50% 3.25%

Co-op Toledo C.U.,
419-865-3600 N/A $1,000 0.25%

6 mos.
$5,000 0.90%

24  mos. N/A N/A 5.00%

Directions Credit 
Union, Sylvania 
Twp., 419-841-9838

$50,000 0.25% $500 0.20%
6 mos.

$500 1.35%
30 mos.

$500 2.34%
60 mos. 5.25% 4.25%

Jeep Country Fed. 
C.U., Holland $10,000 0.70% $1,000 0.50%

6 mos.
$1,000 1.50%

24 mos.
$1,000 2.25%

48 mos. 4.50% 4.00%

Maumee Valley 
C.U., Toledo
800-890-7931

$1,000 0.50% $500 0.40%
6 mos.

$10,000 0.90% 
14 mos.

$500 2.00%
48 mos. 4.50% 1.99%

Sun Federal C.U.,
Maumee
419-893-2170

N/A $500 0.35%
6 mos.

$500 0.40%
12 mos.

$1,000 2.78%
54 mos. 4.99% 5.00%

Toledo Teamsters 
C.U., 419-243-7373 $5,000 0.25% $1,000 0.10%

6 mos.
$1,000 0.50%

24 mos.
$1,000 1.08%

48 mos. 5.50% N/A

Source: Financial institutions
NOTE: There may be terms and conditions to obtain the above rates, including having a savings or checking ac-
count with the institution. Also, for credit unions, conditions include being a resident of a particular county or an 
employee at specified businesses.
APY is annual percentage yield, and it could change during the term of deposit. APR is annual percentage rate 
(including interest and fees). Methods of compounding vary. N/A means not available.

7,700-square-foot lease for ac-
counting firm Clifton Gun-
derson LLP.

Despite decreased vacan-
cies, lease rates for office 
properties fell to $15.31 per 
square foot in the first half of 
2011, compared to $15.43 at 
the end of 2010 and $15.65 a 
year ago. Mr. Reichle said the 
rates probably reflect lower-
quality buildings on the mar-
ket and pressure for landlords 
to offer competitive rates.

CB Richard Ellis reported 
a 9 percent vacancy rate for 
industrial buildings across 
northwest Ohio, compared 
to 8.6 percent for end of 2010 
and 9 percent a year ago. To-
ledo-area suburbs had a 9.2 
percent industrial vacancy 
rate for the first six months of 
2011, compared to 8.8 percent 
at the end of last year and 9.3 
percent a year ago.

Industrial lease rates for 
the metro area fell to $3.01 
per square foot, down from 
$3.05 at the end of last year 
and $3.09 a year ago.

Vacancy rates for the indus-
trial sector were helped by In-

land Tarp & Liner LLC’s pur-
chase of a 192,000-square-
foot building on Main Street 
in Fostoria. The Moses Lake, 
Wash., firm makes tarps and 
covers and bought the build-
ing last spring to serve cus-
tomers in the eastern United 
States.

CB Richard Ellis said the 
local industrial market could 
see a boost later this year from 
a $204 million investment in 
General Motors Co.’s Tole-
do Powertrain Plant as well 
as a predicted expansion of 
Chrysler Group LLC’s Toledo 
Assembly complex — both of 
which could attract business 

from suppliers.
Sam Zyndorf , a commercial 

real estate broker with the To-
ledo office of Signature Asso-
ciates, said he’s seen new ten-
ants buying or leasing space 
in the local industrial mar-
ket, particularly in the auto 
sector.

Still, he said companies 
seem to have trouble finding 
financing that can help them 
move into new facilities. 

“Rates are relatively cheap,” 
he said. “You’ve just got to be 
able to get the money.”

Contact Sheena Harrison at:

sharrison@theblade.com

or 419-724-6103.
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open at least a year was up 10 
percent last quarter from last 
year, with strong growth in 
non essentials  such as jewelry 
and home and garden.

Wal-Mart Stores Inc., on 
the other hand, is still trying 
to correct itself after a move to 
pare down to the basics — the 
opposite of the treasure hunt 
approach — proved unsuc-
cessful.

Constantly cycling in fresh 
merchandise is critical as the 

Web makes it harder for stores 
to compete on price.  Surpris-
es also create suspense and 
encourage repeat visits.

TJX Cos.,  parent company 
of T.J. Maxx and other chains 

that sell designer goods at a 
discount, gained momentum 
during the recession, when 
frugality came into style. That 
growth is continuing . First-
quarter revenue at Marshalls 

and T.J. Maxx stores open 
at least a year was up 4 per-
cent over the same period last 
year.

 The quick turnover creates 
a sense of urgency: If you don’t 

buy it today, it probably won’t 
be here tomorrow. When the 
economy tanked, TJX began 
cycling inventory through the 
store faster than ever before, 
Sherry Lang, vice president of 

investor relations at TJX, said.  
Superstores like Kmart and 

Walmart are getting stung 
by online competition. Any 
mass-market product — think 
Jif peanut butter or Hanes T-
shirts — can be comparison-
priced online, and people 
tend to buy from the cheapest 
source.  Increasingly, that’s  a 
Web retailer.

But  stores such as T.J. Maxx 
and Marshalls often pick up 
products that have been dis-
continued , said Michael Dart, 
co-author of the book  The New 
Rules of Retail.  Shoppers prob-
ably won’t find them for less — 
or at all — online.   

Hunt
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The quick turnover creates a sense 
of urgency: If you don’t buy it today, it 

probably won’t be here tomorrow

U.S. zoos and circuses, 
which earlier could obtain 
horse meat domestically, now 
buy imported horse meat to 
feed their   big cats, the GAO 
said. Pet food manufacturers 
are allowed to process meat 
from domestic horse corpses, 
it said.

Dallas Crown and Cavel 
International in DeKalb, Ill., 
have both closed, but Beltex 
kept operating after 2007, pro-
cessing wild boar and ostrich 
as well as ritually slaughtering 
 cattle for the kosher market. 

After congressional oppo-
nents stopped funding the 
federal inspection of horse 
meat in 2006, the plants paid 
for their own inspections until 
Texas and Illinois stopped the 
slaughter of horses for human 
consumption in 2007.

The welfare of many horses 
has suffered, the study said. 

Horses must now travel far-
ther, sometimes in trailers 
built for smaller animals and 
“without adequate rest, food, 
and water.”

Other unintended con-
sequences include an 8 per-
cent to 21 percent drop in the 
market for lower to medium-
priced horses, while reports 
of horse neglect and abandon-
ment have risen since 2007.  

The GAO study said Con-
gress could reconsider re-
strictions on the use of feder-
al funds to inspect horses for 
slaughter or permanently ban 
it. 

Horse meat is considered 
an appropriate part of human 
diets in many countries and 
was consumed in the United 
States as recently as the mid-
1940s, the GAO said.

But the 68-page study not-
ed how the now-contentious 
equine slaughter issue has di-
vided Americans.

Many animal-rights groups 
and horse enthusiasts  view 
horses as a companion ani-
mal or pet.

Other Americans, it said, 
view the horse as livestock, 
citing economic benefits to 
commercial slaughter.   

Meat
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ter customer service.”
   Rental car companies vary 

 pricing based on brands and 
their target customers, ac-
cording to Mr. Abrams. His 
consulting firm maintains a 
 pricing index that aggregates 
rates from the major car rental 
brands at 10 big airports.

He said a traveler who 
booked a midsize car a week 
in advance at those airports 
for use on June 13  would have 
paid $85.61 at Hertz, $80.39 at 
Avis, $86.78 at National, $63.10 
at Budget, and $57.39 at Dol-
lar.  

A traveler who reserved a 
compact car for a week would 
have paid $299.37 at Hertz, 
$286.49 at Avis, $296.81 at Na-
tional, $226.56 at Budget, and 
$212.81 at Dollar.  The prices 

exclude taxes, fees and sur-
charges, which can add 25 
percent or more to the base 
rate in some markets.

Mr. Abrams  said any con-
solidation at the top would not 
change those variations sig-
nificantly.  Over 30 years, with 
many ownership changes, the 
competitive price positioning 
of the brands has not changed 
much.

 According to a 2010 mar-
ket  ranking based on fleet, lo-
cations, and revenue, Enter-
prise, made up of Alamo, En-
terprise, and National, was 
the dominant car rental com-
pany.

Hertz, Avis Budget, and 
 Dollar Thrifty follow. A com-
bination of Hertz and Dol-
lar Thrifty or Avis Budget and 
Dollar Thrifty would close 
the gap with Enterprise, said 
Chris Brown, executive editor 
of Bobit Business Media, pub-
lisher of Auto Rental News.   

Rental
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Demand for pilots
is expected to soar
  SCRIPPS HOWARD NEWS SERVICE

The world’s airlines expect 
they will need an additional 
466,650 pilots for airplanes 
 that will be added to their 
fleets during the next 20 years, 
according to a forecast by air-
craft maker Boeing Co.

A large percentage of those 
new hires will  replace pilots 
leaving through retirement 
and attrition.

In 2007, President George 
W. Bush signed a law meant to 
deal with age discrimination 
against older pilots. It raised 
the mandatory retirement age  
to 65 from 60 , and the pilots 
who remained employed are 
now nearing retirement age.

In  the next 10 years, it’s 
likely major airlines will hire 
40,000 to 50,000 pilots,  with 
two-thirds filling posts vacat-
ed because of   attrition, said 
Louis Smith, chief of FltOps.
com , an online information 
service for professional pilots 
and aspirants.

That  will be in stark contrast 
with 2009, the worst year in 
major airline hiring, he  said. 
“In 2009, there were 30 pilots 

hired in the whole sector.”
The biggest demand for pi-

lots will be in the Asian Pacif-
ic region, according to Boeing, 
which forecasts that region 
will need 180,600 pilots during 
the next two decades. North 
America will need 97,350 pi-
lots and Europe 94,800.

Annual salaries for regional 
pilots range between $21,000 
and about $90,000. For major 
airlines, pilots earn between 
$29,933 and $235,819 a year.

The cost for   aviation college 
varies,  but often  it exceeds 
$100,000. At Channel Islands 
Aviation in California,  profes-
sional pilot program tuition is 
from $42,000 to $60,000.

Mark Nahan,  a pilot for Vir-
gin America, expects  regional 
airline pilots  to   move to major 
airlines, so openings will be   at 
the regional level. “They’ll be 
doing hiring,”  he said. 

 The U.S. Bureau of Labor 
Statistics projects   pilots and 
flight engineer employment 
will rise 12 percent through 
2018;  commercial pilots’ 
growth is   forecast at  19 per-
cent.  
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